
Hello and welcome to this edition of  
in site.

We are excited to welcome new 
customers ILG, HLW, adidas, Smiths 
Snackfoods and Masters Home 
Improvements. With several new 
sites currently being constructed to 
accommodate this growth, we are 
proud to have over 35 warehouses 
across Australia and New Zealand. 
By reading further in this newsletter, 
you will find details of our exciting 
new developments with both Newell 
Rubbermaid and adidas.

We continue to implement our 
Continuous Improvement program 
across our national network of 
sites. It is great to see some healthy 
competition emerging with the 5S+1 
rankings. Well done to our top 5 ranking 
sites – Yennora, Granville (Phillips), 
Confectionary, Knoxfield and SICC, and 
our most improved site RDA.

I would like to make a special mention 
of our Project and IT teams, for their 
outstanding work to not only implement 
several new customers seamlessly, but 
also for rolling out our new Tier One 
WMS platform Red Prairie. Well done.  

The silly season is upon us now, and I 
would like to thank everyone for their 
focused efforts to deliver excellent 
service for our customers during what is 
by far our busiest period. During these 
times we need to be conscious of the 
volume of the tasks we undertake, 
and be cautious and safe in all that we 
do. We need to deliver excellence in 
accordance with our STRIVE values but 
do so in a safe manner please.

As this is my last letter prior to Christmas, 
I would like to wish you and your families 
a safe and happy Christmas, and a 
prosperous New Year.

Sincerely
Chris Pearce
Divisional General Manager

Toll in2store and Toll Chemical 
Logistics have become ‘Customised 
Solutions’, a service of the  
Toll Global Logistics Division
The Toll Group is a global business offering a broad range of services to many industries. 
Much of the Toll Group’s growth has been through acquisition, and Toll has come to 
incorporate a range of brands and companies.

Whilst some brands, such as Toll in2store, Toll IPEC and NQX, are well known and 
respected as individual brands, the wide range of brands representative of Toll can send 
a confusing message to customers as an entire Group. To address the confusion which 
our brand complexity causes, Toll has decided to modernise the Toll brand by bringing 
together all parts of our business.

For Toll in2store and Toll Chemical Logistics this means not only a new logo and brand; 
it also means a new name.

As a service of Toll Global Logistics Division, Customised Solutions is Australia’s most 
flexible and specialised warehousing partner, providing customised and category specific 
warehousing and distribution. We may have changed our name but we are still committed 
to offering flexible commercial partnerships, excellence in facilities management and lead 
logistics management in supply chain solutions.

What this change means for our employees?
We may have changed our name; however our business structure remains the same. 

Uniforms: We will be replacing all branded uniforms over our transitional period to the 
“Toll” brand, will be a gradual process. Once replaced, it will be expected that we all dress 
as “One Toll”.

Customer Communications: An extensive plan is currently being coordinated to 
communicate to our customers our new name change. This will involve a campaign of 
letters, emails, promotional merchandise and advertising across the industry. 

Website & Stationery: The rebranded website and office stationery will be rolled out 
immediately, including business cards and instruction on the change to your email 
signature (if applicable). 

Signage: Signage for all offices and sites and fleet vehicles will be changing over a more 
gradual period.

Q&A
What does ‘Customised Solutions’ mean? 
Customised Solutions represents the abilities of Toll in2store and Toll Chemical Logistics 
to offer complex and specialised warehousing & distribution solutions to customers. 

How does this affect me?
The rebranding process will have no effect on your employment, and is the part we play in  
Toll in2store and Toll Chemical Logistics integration into the broader Toll brand.

How long will the rebranding take?
Our initial rebranding plan is approximately six months, however it is expected that some 
vehicles and site signs may take longer to replace.
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With adidas outgrowing their current warehouses in Australia, 
the sporting brand approached Toll for a customised and 
consolidated warehousing solution. Customised Solution’s 
expert design team consulted with the world’s leading 
automation suppliers and evaluated several options for an 
intelligent and flexible solution to service adidas’ requirements. 

Toll and adidas’ partnership will incorporate a 13,500 square 
metre purpose built national distribution centre, which 
has already begun construction. Using a fully automated 
logistics solution, the warehouse will provide room for 
growth to 2022, and is expected to go live in October 2012. 

The Truganina facility will be an Australian pioneer in warehouse 
technologies, providing a showcase of the first Multi-Shuttle and 
1:1 high rate Goods to Person (GTP) station technology in Australia. 

The automated solution has been designed for storage and 
despatch of millions of units of adidas’ range of products per annum.

Customised Solutions Divisional General Manager Chris Pearce 
commented: “Through working with adidas during contract 
negotiations, we believe that our cultural values are optimally aligned 
and will allow for future growth for both adidas and Toll Global Logistics. 
We are excited about providing an ‘Australian first’ logistical solution 
to adidas, which will provide a benchmark for the entire industry.” 

“Toll Group’s relationship with adidas continues to strengthen, 
and through this partnership Toll will provide all the benefits of 
a single supply chain partner to adidas, combining the services 
already utilised at Toll IPEC. This partnership demonstrates Toll’s 
commitment to providing excellence in Retail logistics sector.” 

Murarrie’s ‘Barbenator’
On the last Wednesday 
of every month, the team 
at Murarrie fire up ‘The 
Barbenator’ and cook the staff 
a STRIVE barbeque lunch.

This is part of the recognition 
and reward system on 
site, and is also our way of 
sustaining the ‘One Team, 
One Goal’ aim onsite.

The monthly BBQ at Murarrie 
acts as a team builder, and 

brings all staff together for STRIVE updates and the crowning of the 
‘STRIVE Monthly Winner’. Part of Murarrie’s STRIVE program is a staff 
suggestion and nomination centre, where staff can vote for their fellow 
team members whom they believe are worthy of being the ‘STRIVE 
Monthly Winner’. This process is also an opportunity to put forward 

suggestions for what staff would like to see, change or improve on site.

Murarrie also has occasional competitions to engage staff, and a recent 
example of that is ‘The BBQ needs a name’ competition. Staff put their 
creative thinking caps on and entered a suggestion, from which the 
whole site was able to vote for the winner.

The winner was Trish Londy who suggested ‘The Barbenator’

Murarrie have had great success with this event and will continue to 
keep this running going forward.

Toll announces supply chain partnership with Adidas
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Newell Rubbermaid site to 
open in January
Toll has broken ground at the new Newell Rubbermaid facility in 
Altona, a 17,500 sqm distribution centre in Australand’s Access 
Altona industrial estate. 

Newell Rubbermaid is a global marketer of consumer and 
commercial products.  Their products and brands include IRWIN 
and LENOX Tools, Shur-Line painting tools, Papermate, Parker & 
Waterman pens, Dymo labellers and Rubbermaid Commercial & 
Consumer products.

The Altona site is being purpose built for Newell Rubbermaid by Toll 
Global Logistics, and provides a supply chain solution to consolidate 
all three of Newell Rubbermaid’s existing Melbourne based DC’s into 
a customised facility. The facility provides an opportunity for all three 
divisions of the brand’s office, hardware and home products to form 
a united distribution point. 

The official ‘Sod Turning’ ceremony at the site involved several 
distinguished guests, including Hobsons Bay Mayor Michael Raffoul, 
developers Australand, Newell Rubbermaid and members of Toll 
Property.  

Currently under construction, the Newell Rubbermaid distribution 
centre will go live in January 2012, and is expected to dispatch 
hundreds of thousands of cartons per annum.

Moorebank assists 
RAAFSALT with  
logistics knowledge
The team at Moorebank have been thanked for sharing logistics 
knowledge with Royal Australian Air Force School of Administration 
and Logistics Training (RAAFSALT) trainees.
Twice yearly, the Department of Defence run logistics training 
courses, and part of each course involves a visit to the Customised 
Solutions Moorebank facility.

A tradition that has been in place for several years, P.R.Gibb, 
Commanding Officer of the RAAFSALT, once again thanks Charles 
Cordina and the Moorebank team for their efforts to share expertise 
and knowledge with the trainees. 

Madman joins Funtastic 
at Somerton

Service Awards
The Altona RDC are celebrating 5 people with 
10 years service:

Martin Fitzmaurice – Site Manager
Ian Seymour – Operations Manager
Darren Batty – Team Member
Ian Mills - Team Member
Anne Cosgrove - Team Member

Congratulations are also in order for Greg Pedersen, who has 
celebrated 20 years with Toll.

Email your staff milestones to lucy.saker@tollgroup.com for 
publication in the in site newsletter.

L-R Rob Turner – VIC State Manager, Arthur Dardoumbas – Senior Design 
Manager, Paul Stubbs – Newell Rubbermaid, Bruno Marotta – Newell 
Rubbermaid, Nick Pritchard – Newell Rubbermaid, Chris Pearce – Divisional 
General Manager, Sam Eid – Group Manager Business Development, Derek 
Tan – Project Manager, Max Reynolds – Senior Operations Manager

Toll celebrate the first order despatched. From left to right David 
Walsh, Rohan Morrow, Toll Transport Representative, Andrew Girstuns, 
Matthew Poll

Toll in2store and Funtastic have expanded their partnership to include 
two new divisions, Madman and Pillow Pets.Madman is Australia’s 
leading distributor of Anime, Independent film, Asian Cinema, National 
Geographic, Cartoon Network and other special interest DVD and 
book products. Madman products are shipped to retailers and home 
consumers across the globe. 

Pillow Pets, are stuffed animals that fold out to also form a pillow or 
snuggle toy for children. Relatively new to Australia, this popular line 
regularly sits among the Toys R Us Hot Toy List in the US.

Madman is a unit pick operation where customers can order a single 
unit across 6000 active SKUs. The operation is forecast to ship over 4.2 
million units over the next 12 months.

www.tollgroup.com



Employee Name: 

Matt Zadow

Site: 

Rydalmere

Position: 

Employee Relations Manager, NSW, 

ACT & QLD

Education: 

�Bachelor of Social Science, Bachelor of Law

Family: 

�Married to Bek (School teacher) with two children, Dieter (5) 

and Annikah (3)

Likes: 

�Coke Zero; Coffee, “Living the Dream”, Star Wars, Yennora 

BBQ’s, people I work with

Dislikes: 

Traffic, disorganisation

Favourite Pastimes: 

�Bonzai plants (little trees); reading, music, spending time 

with family

Hobbies: 

Gardening

Favourite Music: 

�Pearl Jam, Radio Head, Crowded House

Favourite Movie

�Star Wars Trilogy

Employee Name: 

Alicia White

Site:  

NSW 

Position: 

OHS Manager (NSW & ACT) 

Education:

Mary MacKillop College Wakeley

Certificate IV Occupational Health & Safety and Training & 

Assessment.  Return to Work Coordination

Family:

Married to Adam (Police Officer)

Likes: 

Cooking & baking, photography, recent love for coffee

Dislikes: 

Traffic, people clicking pens

Favourite Pastimes: 

On weekends going down to my parents holiday house as  

a family

Hobbies: 

Photography & bike riding

Favourite Music: 

Rod Stewart, David Grey, Snow Patrol 

Favourite TV show: 

Entourage, Brothers & Sisters, Greys Anatomy

The team at Toll Homebush have been nominated for a 
National Diversity@Work Award by CRS Australia, in recognition 
of a second successive year of supporting inclusion in  
the workplace. 

CRS Australia, an initiative providing people from a range of backgrounds 
opportunities to transition back into the workforce and gain valuable skills, 
have assisted around 60 people with regular work experience since a 
chance meeting between CRS Australia and the Homebush management 
team in February 2010. 

The team in the Colorado contract at Homebush, led by Peter 
Suca, have been very supportive of the program, and have done an 
outstanding job in making participants feel welcome and valued as 
part of the team. Homebush has found that it is true what they say – 
from little things, big things grow: around 25% of those participating 
in the scheme have secured permanent positions within the business!

Due to the amazing support of the whole team, Toll in2store won the 
CRS Australia Employer of the Year Award in 2010, was a finalist for this 
Award in 2011 and also a finalist in the 2011 Diversity@Work Awards.

Steve Dolos, Senior Operations Manager, said: “Whilst we didn’t win 
the Award this year, it was an outstanding achievement to be in the 
final 12 nationally. And while it’s great to be recognised with awards and 
nominations, the best reward is being able to give people another chance 
to participate in the workforce, to give them skills and opportunities, and 
to be part of a great team.”

Business Manager, Phil Dobrincic, is very proud of all the 
team involved. “It’s a great achievement and credit to all of the 
Homebush team. More importantly it’s also a credit to the CRS 
Australia participants and their willingness to get on board and 
contribute to the team.” Phil also noted that, “Participating in the 
CRS Australia program is a strong fit with our STRIVE values,  
particularly Respect.”

On the back of this, Toll Global Logistics Homebush and CRS Australia 
staff will also feature in the 2012 CRS Calendar, giving great exposure 
to Toll in2store and acknowledging the success of the program. 
“Hopefully, this will encourage other business units – and other 
businesses more broadly – to participate in the program”, said Phil.

National Recognition for Supporting an Inclusive Workplace
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L-R, Steve Dolos (Senior Operations Manager, Homebush), Steriani Perri 
(Employment Programs Coordinator, CRS Australia), and Peter Suca 
(Operations Manager, Homebush).


